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Introduction

When designing commercial spaces it is necassary to consider not just the types of activities that will be car-
ried cut in them, but also the different locations, functions and environments that they will require. All com-
mercial premises, however, need a basic infrastructure that creates an efficient working snvironmant and
facilities that ensure excellent customer service.

There have bean considerable developmants in the area of commercial spaces in recent years, mainly caused
by the trand towards increasing numbers of shopping centers appearing in cities, following the influenca of
the American model, The proliferation of these centars has gone hand in hand with developments in new
ways of understanding commearcial pramisss, Thesa include changes in the way intemal spatizl divisions are
conceivad {they were far mare schematic and conventional in the pastl, the systematic use of light and calar
as integral elements of the architecture, the use of prefabrcated matarals and the widespread tendency 1o
use fransparent spaces, with faw visible separations.

In order to provide a representative vision of the most innovative recent dasigns, we have tried as far as pos-
sible to show the great diversity of commercial spaces and their almest infinite decorative possibilities, as a
kind of graphic guide to curent and futura trends in interior design for customer service spaces.

We have also made a cansiderable effort to show not just the cverall design of each project, but also the most
significant construction details, which in some cases are an essential parl of the character of the finished space.
For this reason we have included zll kinds of graphic material, such as photograghs, plans, elsvations and

arcnometic views and skelches, togethar with a description of the werk as it was conceived by the architact.




Michele JJ Publicis Drugstore

Studio § Paris, Erance

The architecture of the new Publicis Drugstore ambaodies the vision of Publicis in a new archi-

tectural fentity, an architecturs that is light and transparent, cohabiting with the existing in &
mutually respectful attitude. The program for renovation encompassed the facade and strest-
level drugstare, as wall a5 four underground flocrs within the existing building,

situatad in a highly-charged historic district, the building has been a popular icon in Paris singe
the filties, but it was time to corfront the shorcomings of the building's physical exclusion of
the city, To connact the building Lo its surroundings, a geometry was proposed that weuld
encompass the oxisting building and its relationshin to the site, including the currents of
human and automaobile traffic. The bold swirling vertical move energizes the building intadaca
with its surrounding, further eneraized by the flow of people as they mave along the intericr
or extarior of the building,

The transformed building's new fagade is wrapped in curved glass screens that contrast with
the columne and strict mirrored grid of the existing building. Partially vailed with shifting and
overlzapping glass panels, the entire surface gives a sense of depth and lightress which reflects
the fusion of the activity of the building and the activity of the street: a city within mirror rg
the city witheut,

Visitors enter the drugstore under the spiral elemant and lock skyward, unavaidably glimps-
ing the fusion between old and new; the ascending ramp overocks Publicis’ new landscape,
the variety of zones of activities, bringing to mind the shopping arcades of the last century, a
loss that was famously lamented by Walter Benjamin,

The layout is divided throughout by 2 series of transparent or translucent glags walls, built up
to create a comtortable level of privacy whils maintaining the visual connection throughout the
space. The needs of diverse psople are met hare, making it a social center whare peopla
come Lo get their presciption filled or get the news, share ideas, stay informed, have a meal,
wiatch a mavie, have the car serviced quickly or linger for hours, savering a coffee while brows-
ing through a book,

The architecture of the building helps instill an inviting curiosity. But then a cestain way of mak-
ing coffee, for example, ora particular cigar that can be purchased hare, dining with a friond
or the beautiful way daylight enters the glass terrace or interacts with the fagads a1 2 certain
time of the day- are all incertives for people to identify with 2 olace. In the words of Marcel
Bluestain Blanchet, Founder of Publicis, “The past shads light on the future, the future gives
meaning to the past.”

CLIENT:

Publicis Drugstore
ARCHITECTS!

Michele Sase Studio
DesiGmER:

wichele Szes

DESIGN ASSISTANT:

Rudabeh Pakravan

PRoJECT TEAM:

Franco Rosete, Keiko Okada,
Han Suh Sahin

CONSULTANTS:

Local Arctitect; Bruna Pingent
Structural Engineer (facadek
Hugh Dutton Associates
Struetural Engineer (concratel;
Terrell Rooke Aswociates
Lighting: Jacgues Rouveyralis
Acoustice: Pautz

Mechanical Systems:
Coratude

Graphics: Carre Moir
Syntheais, Bruno Marrazza
SURFACE:

43,000 =gt (4.000 sgqmi)
DarEs:

Construction begun: 0272002
Construction completed;
072004

PHOTOGRAPHS:

Lue Baagly

Mathar Barbodr
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Situated in a highly-charged historic district, the
Building has baen a popular feen in Paris sines
the fifties, but it was time to confront the short-
camings of the building's physical exclusion of
the eity. The architecture of tha naw Publicis
Drugsiore embodias the vision of Publicis in a
new architactural identity, anarchitectures that is
light and transparent, cohabiting with the exist-
ingin & mutually respectful attituds,

Boegly

¥ilu

¥ Luc Boagly
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To connect the building to its surroundings, a geometry was proposed that

would encompass the existing building and its relationship to the site, inchud-
ing the currents of human and automobile traffic, The beld swirling vertical

move anergizes the building interface with its surrounding, further ansrgized by
the flow of pecple as they move along the interor or exterdor of the building.
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Sevens

Diisseldorf, Germany

At Sevens, the Lifestyle-Canter at the Kinigsalles Disseldorf, the customers can immerse

themselves in the werld of fashion, design, multimedia and lifestyle, on seven floors of leasad
space totaling around 15,500 sgm.

Well-established In the USA and Japan, the idea of themad departmant steras is still unusual
in Europe. In it different but refated shops are brought togethar and linked in what are called
themead warlde. Sevens has the Food Hall, the Designer Level, Life Style Level, Sport Lovel and
Multimadia Lewval. The end of the building forms a spacicus light well with a suspended gallary,
with an attractive view over Dusseldorf, The themes are not arranged haphazardly as in previ-
ous shopping centers and arcades, but with a dlearly divided internal structurs - leading 1o
considerable synergetic effects far the individual shop ownears,

The effects of space and light impress themselves on the entire internal space. At the heart of
the building is a spacious light wall, approsimately 35 metars high, 45 meters lang and upte 12
meters wide, extending upwards past all seven floors. Natural light streams through the whale
Lailding from the roof right down to the basement. From the third flaor up, the pitchad sauth
face of the building is glazed, adding to the glass roof. High quality materials ard subdued cal-
ors create & friendly, elegant ambiznce and a plaasant atmasohers, inviting people to stop for a
wihile. The artificial lighting, enhanced by Blue nean light, outlines the interiar architecture, Con-
sistent thames, such as a farmal vocabulary based on aircraft wings, pravide visual unity,

The building's sharp glazed prow, which extends the internal plan threegh o the sutsids, is 2
tracdemark for the building. The transparent and illuminated facade provides reciprocal views
insice and out, linking the street to the commarcial vitality within,

The seven flocrs are accessed by sscalators and panaramic elevators that enliven the spacious,
transparent atrium, transforming a wisit to Sevens into a leisure and lifestyls sxperience. The
arangemant of the elevators is worthy of particular mention, Lecated on the sides of the mall
thoroughfare, they allow the visitor's horizantal shopping movement to change inte a vertical
sense. Visibility and transparency are important. The facade desian is characterized by the pre-
doeminance of glass and a glazed mall projecting onto the Kénigsallea, Crespite its manifest
independence, the fagade fits harmoniously into the group of Fsted buildings on the
Kénigsallea. The Sevans themed department store was distinguished recantly with a MIPIR
Award, in Cannas.

CLENT;

Sevens Disseldor GRR
ARCHITECTS:

REW Rhode Kellermann
Wilawrowsly

LATES:

Design: 1997-2000
Construction;

Al 1597 - Oetaber 200
PHOTOGRARPHS:

H.G. Esch



- . O . A f__, N .
] — u,,..,,r







-'ﬁ‘h“\ﬂ
= .
T

| e W : P .. E-{-—_

- [N y v
:3'5"“1“‘;:&. =

A !,'“ - i n b ey ¢ ’ﬁi 3 5 e 7 = oy w3 o | L] el - .’EF":\-‘?‘:‘- 1
RN oS T WS umNediy BOBE | BV o wd BRI FREERTAL L

5 LT

RN B CEREIT] o L f SRSt

i '“‘1?.3""'
NG Wrmme 1 o & Vo

B

T BN
s &SR







TR
=g 1EIL[..|‘_'|

NOINES VRSV

||_I-iri E_ﬂ

S
3= ..t.‘:\ F
| & : I
" -

JlllaadsEEmEsm e s e =
SV N RRRRRRRFRE T







I EEEE Y|

[ "ﬁ'ﬂ E;_dn II-I--I' i

JdldaddiEE R e =
n"ﬂ“““"""”rrrr FrT










T

“\‘\‘“‘h 2

it

1 1o ch e
1 1o cha L
M




. \ \. f\._\ WV / /
NAR L/
- _ 'l'-j\\‘;\\{y!b / _

=
- ) g
" : .. I
J 3 tf L
b, | r J = g|
| : - .I _ I
= | o 11 _."‘ R . S
! J I-'\ .
: : 1 I
- e |
'\ﬂ;< II|
el T M
|
|

am||)




RKW

32

Schonhauser Allee Arcaden

Berlin, Germany

As a thopping center with a lang tradition, the new design and function of the Schénhauser

Allee has 2 cantral significance for the development of the city of Berlin znd the integration of
a varisty of neighboring facilities into a coheront whole. Located at the junction of several
underground and regicnal railway lines, the 25,000 square meter retail and sarvice centre
“Schénhauser Allee Arcaden” is located in the densely populated Prenzlauer Barg district,
wihere it is expected 1o close a building and infrastructural gap,

The basis for the building concept was the manner in which it would fink up with the ragional
raiiway: on the one hand, it was built over it and would connect it ta the lower leval S-Bahn
bBetween Schinhauser Alles and Greffenhagener Briicke. On the athar hand; as a result of the
concave shape of the building, a new city plaza would be provided in frant of the elevatad rail-
way station which would connect the railway station and the shopping cantre.

The atmaosphere and traditional styla of the well known establishment was nos fundamentally
changed as much as enhanced. Snotlights bave been concealed in the structure of the asca-
lator, which rises mystariously towards the floar abave thraugh a blue nean halo. Stratagically
placed backlit weall pansls give the interors a contemparary new touch, which stressas the far-
mer slyle and seems to maximize its most notable qualities. Thres-dimensional square lumi-
naires, looking like huge buttoned mattresses, shing downwards fram the large recesses in the
cailings, casting a subtls glow over the immediate floor snace,

CLENT;
REAL L5, AG
ARCHITECTS

REW, Rhode, Kellermann,
Wawrowsky

LAMDECARE ARCHITECTURE!
Rheims + Parer

MASTER PLARMMIMG, REALIZATION
mii Management fir
Immeahilien AG
[rvsTaLanicrE: HTW Heteel, T
Wasten + Parlrer
PHOTOGRAPHS:

[omas Riehls £ At
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Koln Arcaden

Cologne , Germany

On the pramises of the former Kiln-Kalk chemical factaries, the long overdue redevelopment

of this city district has been initiated with the implementation of the Kéln-Arcaden (Cologns
Arcades) by mil

The shopping centar, with approximately 132 shops, is the first building block of a diaganal
public traffic arery which will charactarize the design of the entire prajact,

Within the regularly flat cityscape, the shopping center required a landmark that would situate
it The listed water tower protrudes visibly a long way abovs the mainly horizontal building
structure of the suroundings and - similar to the skeloton-like arrangament of the tiled facades
- i5 @ clear raminder of the former industrial location. The focal point is formed by 3 three-floor
angular mall with a cantral domed construction. The project, completed in various stages, was
cerfed cut in collaboration with the architects HPP The glazed vaul of the central arcade and
the fully glazed dome, from which all the rest of the distribution radiates, flood the interars
with natural light and connect them to the exterior enviranmant. & serios of art installations
that playfully suggest models of planstany systems or the microscopic structures of cells or of
chemical compounds enliven the resultant wide open spaces and lend them the appearante
of a science museum. The science of shopping.

CLIEMT:

DIFA Deutsche Immiohilies
Fand AG

ARCHITECTS:

REW Rhoce Kellermann
W cwisky

HEP Hertrich-Fetschnigg £
Fartnar K3

hASTER PLAMNMING, REALZATICE
mfi Management
Immaokilien A
PHOTOGRAPHS:

Tomas Righle / Anur
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The Tjalk

Lelystad, The Netherlands

Everybody is walcoms at the “da Tjalk" Shepping Centre, The generous entrance, the wide

escalator and clear arangement offers a hospitable access. The glazed ground floor entrance
connects strongly with the suroundings and displays the shops on the first floor With its pub-
lic character, limited choice of materials and basic lack, the mall i suited to the activity of
every day life, The combination of sturdy iron columns and thin glass fins create a spacious
atmasphere. The building's iron fagade is reflined through the subtle play with proportions. I
straightforward rhythm resembles the patterm of a Norwegian sweatsr and the simplicity of an
iran bricige. lts form never encloses but always opens up to the public.

The glazed entrance works as & climate zone in-betwean the shops and the cutdoors, which
makes shopping & pleasant thing despite weather conditions and reduces snergy foss of the
shops with their front doors open. Ventilation air is pra-heated by the sun. Excassive heating
and condansation is averted by a sophisticated natural vertilation flow parallel to the glass
facade. Shops tolerate no obetacles, Thay have ta be in sight and accessiblz, The escalators
function as a transport system and as a visual foous of attraction,

The guality of the shaps is underlined by the craftsmanship of the construction details. The
straightforward materials have bean assembled caringly and with technical pracision, The
black concrate base has been waterproofed by the addition of carbon powder. This gives the
concrete a dressed character and makes the material less valnerable to damage. A refined
lighting crchestration makes the massive steal heams appear to float.

The dynamics of the public, the clients and the shopkeapers are choreographed in the open
web of the antrance, which is designesd to function adequately during the extended cpening
hours and different intensities. Like & lantern the entrance illuminates its surroundings, show-
ing its most seductive aspect At night the open character extends to the outside area, inta-
grating it with the interior. The outdoors becomes less grisly, sven enjoyvable in the dark.,

The rencvation was done in a very shor pericd and all the existing shops remainad open and
[unctioning witheut limitations. The project has extended the building's iifespan and reduced
the producticn of building waste, With a minimal use of new materials, a brand new shopping
centre has been created with a contemporary loak,

CLIENTS:

Manpro projectontwidkeling
Amsarsfoort & BK Bouw Buss,
ARCHITECTS:

Geen Punt Architecter BRA,
Rotterdam

COMSTRUCTION COMPANY

B Bouw, Bussum
EmMGINEER:

Ingenieursbureau Romkes,
5t Micolassga

GLass;

Veromee, Soest

STEEL:

Hendriks Staallbouw,
Yeenandaal

PHOTOGRAFHS:

Contributad by Geen Funt
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Smaralind

Reykjavik, lceland

BDPS lcelandic shopping center, Smaralind, openad on the outskints of Reykjavik, sttracting
mers than 45 thousand people, a quartsr of Reykjavik's nopulation, on the fisst day. BOP were
the architectural firm that had been commissioned to design the shopping and leisure devel-
opment by Smaralind shf, a company set up by a group of lozal leelandic entraprensurs. The
cenier occupies an area of 37,000 sgm and is distributed on two levels to adagt the 10m nat-
ural slope of the site.

The west of the mall is anchared on two levels by a Debenham's store, a convantional shop-
ping centre strateqy. The east end of the mall accommodates the main leisure activities and
has a large glazed fagade giving cpportunities for views from bath inside and out, theraby
breaking away fram the corwention of an introverted box followed by similar davelopments,
Ezch of the two levels has direct access to grade car parking on the north and south sidas,
while a single deck of parking on the upper level provides for the neads of visiters accessing
the establishrment from the north side.

The predominant climata and geographical location have played a significant part in the
design of the center. The building would have to withstand as many as 180 freeze and thaw
cycles threughout the winter months. Cansaquently the insulation levels are high and svery-
thing, including the gardening spaces, is contained within the building ervelope. This results
in the structure having a much tidier appearance. A1 ground level there are restaurants and
cafes located araund a large open space, the largest indoor public space in lesland, which acts
a5 & town square, hosting as many commurity activities 2s commercial uses. The lighting and
landscape ware detail-designed at the inital stagas, to maximize the buildings assets as they
materialized.

In the winter garden, at mezzaning level, there is a S-sereen cinemz comples providing the lat-
ast Morth American technology in visual entertainment.

CLIENT
Srmaralind sht

ARCHTECTURE, INTERICR DESIG

ENGINEERING, LIGHTMING DESKE
BDF (Building Dasign
Fartriarship)

PHOTOGRAPHS:

David Barbour! BDP
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ABC Centre

Beirut, Lebanon

This retall, catering and leisurs scheme is anchored around a department store that provides

over B,000 sqm of retail space on three lavels, with the potential Tor an additional 2,200 sqm
on the fourth floor (restaurant). A further 15,000 sqrn of retail space ame available for rental to
independent shops, which can rangs in size from 24 sgm te 3000 sqm. 2,500 sqm of catering
space is availzble, paricularly an the fourth floar, whare the view ovar the Mediterranzan Sea
iz a particularly advantagecus option for restaurants and cafeterizs. This level consists of an
cpen courtyard, a terraced ‘garden’, and an eight screen cinena. The malls are designed as
extarnal spaces that relate directly to the surrounding street pattern, but are saparatad from
the noise and bustlz of the streets 1o provide a relaxed shopping ervironment. In response to
the warm local climate, the malls are covared but not enclosed, filtering rather than excluding
the extarior environment. The whale building project embodies the fundamental characteris-
tics of the castern Mediterranean culture, framed within a context of high tech architecture and
innovative deasign.

CLIENT:

ABC (SAL Bairut)

ARCHITECTURE, IMTERIOR DESIGH,

EMGIMEERING, LIGHTHING DESIGHN:

BOF {Building Dasign

Partnarship)

PHOTOGRAPHS!

ALBUM / View Pictures / Raf
Aakda
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Second floor - Souk

Third floar - restaurant
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BDP § Vasco Da Gama Centre

Lisbon, Portugal

The Vasco Da Gama Centre is a large mixed use developmant at the heart of Lisbon's naw CLENT:

Exppo district, a regensration of Tk of disuzed former docklands along the River Tagus. Conas

BDP was the architectural firm choszen as the wirning entry at Socnae's internatianal architac- ARCHITECTURE, |NTERICR DESGH,
tural competition to create a new urban block of retail, lsisure and residential space, and an ErciresaimG, LIGHTING DESIGH:
eye-catching land mark to define the city's castem gateway. BDP {Building Design

The zail-like profiles of the two towers werse inspired by the Expo 98'S main theme, 'The Fartnzrshig)

Oraans’. The architectural inspiration and expression of these buildings fellows this nautical PHOTOGRAPHS:

influgnce throughout the development, from the cutine of the towers 1o the detailing of the Fui Maorais De Sousa

shopping centre.

The two 24-Hlaer residential towers "Saint Gabrisl' and ‘Saint Rafael' contain 300 apartments in
a vanety of sizes, from studios to d-bedroom penthouses.

The Vasco Da Gama Canter covers 60,000 sqm of retail and leizsure building on four fiaors with
a drarmatic central space, and outdoor catering arsas with restaurants and cafeterias overlock-
ing the waterlront, Evergthing hers, from the wide terraces that surrcund the huge central
spacs, the bridges and escalatars that span the gap in various directions, or the spider's wah
of steal trusses that sustain the huge glass raof, svanthing speaks of freadaom, lighiness, spaca
and well-being, the idesl mood for 2 retail space to communicate.

The project was completed in May 2005 and is the distinctive visual sign for the neighboring
area, even visible on the approaching nearby Lisban Airpart by air, from the deck of a passing
shi, within easy reach of everything the Expo district has to offer, and easily accessible for pri-
vata vehicles or pedestians using public transport systems.
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El Muelle de Santa Catalina

Las Palmas, Gran Canaria, Spain

Situated in the vicinity of the eity centrs, next to the old port of Las Palmas, with panoramic

views out to s2a and across the harbor towards the eity, El Muells has zn exceprional location.
The airm of the concept's realization is the creation of a regional retail and leisure destination
in this very popular seaside city and resor.

The main features and bensfits of this design are based on the dagree to which it takss full
advantage of the waterfront lacation and the surrounding urban environment, maximizing the
views 1o the sea and the city through extensive glazed surfaces and the implementation of
external terracas with cafes, bars, clubs and restaurants. The lighting systam and orchestration,
designed by Theo Kondos Associates, provides sufficient light without detracting from the
luminous displays of the individual shops display windows. An atmasphere of relaxed and mal-
low magic has bean achieved throughout: The retail spaces are locatsd internally and distrio-
uted around the interior half of the circular raute mall = the ather ball runs externally to accass
the terraces. This mixtura of different environments and uses provides a year-round facility for
both residents and toursts. The landscape design was taken care of by Luis Vallzje, as an inna-
wative intagration of retaill with lsisure facilizias. The signage was designed by Chapman Tay-
far, which guarantees its complete harmaony with the pradominant aesthetic tendency.

The overall usable area amaunts to some 42,000 sam, which ars expected to accommadate
12 Warner cinemas, a wide choica of restaurants, bars and clubs and 850 parking spaces on
twa levels, guarantaeing that the schame will offzr accessibility and comfort teo clients and vis-
itors from the neighborhood as well as from relatively distant locations

CLENT:

Riofiza

ARCHITECTS;

Chagrman Taylor LLP
DiEsicn TEAM:

Design Architect;
Chapman Taylor
Signage: Chaprman Taylor
Exacuting Architect, M & E
Engineer and Structural
Enginear: (D3
Landscaps Design;

Luis Vallajo

Lighting,

Theo Kendos Associates
SURFACE:

452,000 sqft (42000 sqmt)
Cosm

A3.000.000 ¢

Crare:

Comgleted 20032
AnasE:

ICSC Spacialises Cantre
Award F04
PHOTOGRAPHE:

Contributad by Chapman Taylar
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Ipercoop Sesto Fiorentino

Florence Italy

This £3,000 sgqm project is one of six ventures throughout Isly designed ta make Coop retil
canters more inviting to tenants and customers, implemeanting contemporary architecture and
branding to move Coop retail centers inte the world of 21st-century envirenmenis. This projact
was diracted by Chapman Taylar's talian office. The brief was to develop the lalian Coop brand,
with a naw formula for the stere design and signage, aimed at 2 radical transformation ol the
establishment, twraing it into 3 sequence of customerfacused envirenments. This developmant
2 locatad between Flarence and Sesto Fiorenting near Florance's Amerian Vesoucei Airport.
Each ane of the new Coop retail centers is individually designed to be approgriate to their local
environment. Desigr of the loercoop in Sesta Fiorenting takes its inspiration from the nearby air-
port, with its wing-like shapes and an internet café in the form of a control tower. The retail space
is mainly an one lavel, raised on pilstis sbava an archacologically-sensitive site. On the first-floor
l2vel is a restaurant court, The mainly southsrly orientation makes the utmest of the view over
the nearby univarsity campus and extensive use of louvers minimizes solar heat gain. The ‘con-
tral tower' intemet café is supported by a dramatic, spiral staircase,

Escalators bring customers up from the car park through glazed structures cutside the main
building to satisfy fire ragulations znd take advantage of the dramatically erchestrated views. The
exlerior materials are mainly powder-ceated aluminium, terracotta and structural glass panals,

CLENT:

Unicoop

ARCHITECTS!

Chapman Taylor LLP
SURFACE:

TO0.008) =gt (65.000 sqmt)
COsT:

0000000 €
PHOTOGRARHS:
Contriouted by Chapman
Taylar
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Benoy | Refurbishment of The Triangle Shopping Centre

Manchester, UK

In the heart of Manchesters Retail Redevelopment Area, The Triangle Shopping Centra isin a CLIENT:

listed building tarmerly known as the Corn Exchange, constructed in 1903, In June 1996 a tar Milligan Retail Rescrts
rerist bemb expleded in the square cutside, causing extensive structural damage. The conse- Internationzl

quent majar raconstruction and pedestrianization af the squars has linked the developmant to AACHITECTS:

the heart of the City's new retail core, Beray

Milligan Retail Resorts Intemational lsunched an architectural competition, thershy appainting PHOTOGRARHS:

retail specialist architects Banoy as consultant architects to oversee the work, The brief was to ALBUM / View Picturas /
raise public awaraness of the retail elerment benind The Triangle's elegant facade by croating Huffon + Crow

2 dramatic retail and leisure enviranment through creative architecturs and intarior dasign, and
ta open the building up by linking Victoriz Station to the Morth with Exchange Square to the
South, letting the inside break cut into the public realm.

#new double height entrance franting Exchange Square frames views of the hear of the build-
ing and allows the interior to spill into the square, whare & spedially commissioned pisce of
sculpture grabs peoples’ attention without reserting to traditional signage strategies. This is
echoed on the Morth side with a refurbished entrance and a seulpture linked to the theme of
the Exchange Square works. To farm the jewel in the crown' on the dramatic new axis through
the heart of the building, an architectural centerpiecs was devised. Warking with Mal Charitry,
who designed the sculptures, zn intense Planning and Listad Building Consent process led to
the installation of the 'Sky Bar'. Sky Baris 14m in height with %0 tons of steol and glass designed
as a giant puzzle, pre-assembled in the workshop, takan apart for defivery and reassembled in
situ in & waecks. Sky Bar is accessed via two bridges from the first floor malls. Each bridge car-
riss ductwork for services, plus full air extract systems incorporated within the secaondary sscaps
bridge and spiral stair case, The latter has a route dirsctly through the reof with minimal visual
impact on the elegance of the averall structural form and atrium spacs,

An LED display screen installed on the fagads has become a popular feature of the Squars,
regularly screening live sporting and cultural events.

The new, couble height entrance space employs contemparary finishes that comgrise stainless
staal sculptural elaments, LCD display screens and a colour changing light wall which contrast
with the criginal facade, The sculptural panels, made of perforated stainless steal, form a visu-
al link betwean Sky Bar, the entrance and sculptures, Tha Triangle's new contemperary identity
and signage has been integrated into the fisted facade in a striking yot sensitive way.
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Ground floar
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First floor
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Exchange Sguare

A new double height entrance fropting Exchange Square frames views of the hear of the
Building and allows the interior to spill into the square, where a spacially commissioned piece
of sculpturs grans peoples’ attention without resoring to traditioral signage strategies. This
is echoed on the Morth side with a refurbished entrance and 2 sculoturs linked to the theme
of the Exchange Square works,
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Sky Bar is T4m in height with 90 tons of she
and glass designed as a giant puzzle, pe
assembled in the werkshop, taken apan

delivery and reassembled in site in & wee=
Sky Bar is accessed via two bridges from =

first floor malls, Each bridge carriss ductwe
for services, plus full air extract systems inc
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P&C Department Store

Cologne, Germany

In the center of Cologne, near the city's cathedral, the German anterprise Pesk und Cloppen-
burg was planning to set up a new department store. The establishment would be housed in
a modern building, which would nevertheless maka a claar refersnce to tha traditional contaxt
through the use of wooden arches and glass.

The clients alraady had a reasonably clear idea of the type of building they wanted to con-
struct: it should be able to evoke a close association between glass and wood, aleng the lines
of the IBM traveling pavilien.

The stare (covering & surface area of 22.000 square meters, including 15.000 sqmit of public
space) was to be located in 8 somawhat "rough" and congssted urban area, Currently, the
project site was cccupied by a large underground highway, above which the building had to
be constructed.

The building was to have two parts: one rather classical, cubic in form, while tha other would
be a huge glass nave containing five floars of usable space. Inspired by the “orangeries”, the
conservatores so greatly popular in the 19th century, this glass building would barrow its prin-
cipal elements from the characteristics of these historic models, The main structure would con-
sist of vertical wooden arches, spaced 2.5 matars apart, Between pach arch, slrips of matal
suppart the glass. The roof of the glass structura will be much lawer at the center of the buijld-
ing, to avold rivaling the neighboring 5t Antoniter church. The curvaturs of the site will leave
ercugh space in front of the church to create a public sguare.

The transparency and lightness of the averall structure, and its virually dizphanous quality, will
contrast with the rest of the district, while rendering it hopetully less oppressive. To avoid
breaking up the uninterupted flow of the glass facade, it has beon kept free frem the main
cancrete structure of the flocrs and the suppert pillars of the building, Seen from the exteriar,
the powerful curves of the glass fagads look different sean fram a variaty of angles, ansuring
that the visual interest of the building will cutlast the first impression. In the daytime it mirrars
the surrounding structures, wrapping itsell in the town's traditional cityscape,

CLENT:

Peek & Cloppenturg
ARCHITECTS:

Renzo Fiano Building
Workshop, B Plattrer, senfor
partner in charge

DEsIGH TEAM:

EVolz (associate in chargel,
L.Coreth, J.Knazk, J.Rucf,
A Syrmietz R.Baumgarten,
(design) & Belvadera,

. Cartarn, O Hempel, J.Paik,
M. Prini, J.\Wagner; O Aubers,
. Colson, BFurmamant,
Ykyrkos (models)
CONSULTANTS:

Knippers & Helbig (structure),
Biro Maosbacher (fagzce),
AMWalz (gecmetry studias)
GEMERAL COMTRACTOR:
Hochtief Construction
FromocrarHs:

Wichal Danance
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Miraflores, Portugal

The design brief consisted in the partial rencvation of a small shopping cantre in a residantial
guarter of the northern periphery of Lisban, The existing building, although relatively recant,
wasg physically run down and firancially in a state of ruin. The new cwner had a slim budgst
fer the revitalization of this building, 2 limitation which in turn allowed minimal changes to the
original layout, To be effective at all, it was imperative that this revamping cparation should
be able to complately wrn arcurd the image of the building, to atiract better shop brands and
more visitors, The operation consisted in covering the axisting stone fagade with a new skin
that would transmit a powerful urban impact. To achisve this effecl, galvanized corrugated
metal sheet has basn usad as the suppert for a graphic design that informs the bystander of
the mall's commercial contents, Designer Maria Feliciano came up with a specific letter type
that would fit the preportions of the metal sheats’ module, white arlist Inés Teixeira developed
2 color concept. From a communicative point of view, the lettering and the celor combination
rransformed the banal metal sheeting into 3 highly effective billboard, In addition, a new
adjoining wing of cinemas extended the building in the form of a glass box, clad in a double-
skin of frosted glass veiling the samo calor paletie that is painted on the masonry wall behing.
The latter functions as an echo of the color nuances that are reflected by the equally veiled
and brightly painted concrete columns. Shapping mall design is an imperlect architecturs by
rature; the commersial, functional and financial demands of this urban typology tend to shape
these buildings as transient and hybrid objects in a permanent state of transformation. In this
case, the designers expect the refurbishmant to have an aesthetic and communicatively sffec-
tive lifzspan of six ar seven years,

CLIENT;

Amonm Imokilianz
ARCHTECTS:

Fromantano Arguitectos
Jodo Perlaire, Jago Luis
Farreira, Paula Pesloirs,
Paulo Martins Barata,
Padre Appletan
COLAZ0RATOR:

P Rasgado
EMvIRDNMENTAL GRAPHICS:
hario Faliziano

CoLour PROJECT:

Inez Teixeira
COMNETRUCTION CasTs:
3500000 €

GROES FLOOR ARES:
TBDE00 sqft (16,800 sgmt)
FPHOTOGRAPHS:

Leonards Finotti

Sérgio and Fernando Guarr
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Riem Arcaden

Munich, Germany

An unintarrupred avenue from sast to weast separates the entire complex into a northerm com-
pound, designed by architects ASW, and a southemn compound designed by architects nps
tchoban voss, This resulted fram the desired separation of the differant functions by the dif-
ferent cccupants: a shopping centre, with offices, domestic complexes and two open parking
lats on the south, a shiald of offices, a hotel and racreational building including a cinema, a
disca, a finess and wellness arsa and a portico with integrated track to the north, The narth-
ern and southern construction sites of the Riem Arcades are connected through an elevated
running track above the recftops. The adjsining facades of the two-floor shopping centre was
xept purpesefully blank and massive to contrast with the translucent middle and the adjacent
northern complex. An essential landmark Betwean the Willy-Brandt-Platz and the southem city
centre of Munich is the Cantral building, with a free-hanging glass wall that zan be intarpret-
&d as a matapher for a display or projection screen, a holagram, or a futuristic billboard,
Located in the cutskirts of the city, mast visitors will come by car, driving directly into one of
Germany's largest underground parking spaces, past numerous tightly eraanized parking
islands, in a low space, and the typical cold, grey atmosphere, so the lighting schame started
at the underground escalators and slevator shafts. Bright blua, green and red lights wers
applied to give the visitor a sense of dirsction en amival. Thess colors define locations, so after
walking almaost a mile lacking at shop fronss, people stll know whare thay left the car The
color thame is subtly integrated into the escalator structuras and their surrcundings and a sim-
ple program makes the colors alternata from bright to hazy, without loasing the meaning.
There are two systems, one for general illumination, and one for communicative lighting.

Ma daylight rezches the basement, sa the cailing has been artificially raisad through a cantin-
uous cove for diffuse indirect lighting, helping te balance the warm atmosphera of the artifi-
cially lit areas and the colder natural light in the flaors above.

Lighting was implementad to brake up the leng architactural thoroughfaras, by installing
bright, perpendicular bar code graphic signs, which madify the feeling of length and slow peo-
ple down, Large hanging sheets of glass diffuse the flucrascent light, previding adequate aril-
liance with enly three low-voltage reflector larmps.

The lighting also addressas the noads of pedestrians: those not coming through the under:
graund garage might have difficulty in finding the entrance to the shopping mall, which is nor
stressed by the outdoor architecture. To emphasize the entrance, 2 coloriul light installation was
cevised, repeating the main coler theme znd the idea of the har code, which shines through
the glass fagade and signals the door from 2 remarkable distance, aven in bright daylight.

CLENT:

MF| Projektmanagement /
DiFA,

ARCHITECTS:

Mpes Techoban Yoss Architekie
LIGHTING DESIGHN:
Kolke-Sekles, Berlin
PHOTOGRARHS;

Tomas Riohle /£ Artur
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An uninterrapted avenue from east to west separates the entire complex into a
narthern compeund, designed by architects ASW, and a southem compound
designed by architects nps tchoban voss. Located in the cutskirts of the city,
most visitors will come by car, diving directly into one of Germany's largest

underground parking spaces, past numearous tightly organized parking islands,

i

oI |

[ORTE—"1 I

| ===

Er—— L
e T T

o

140







j ;l

e A3 .l'.l"'_r".l‘!—"'

- L -

| ¥
JFl'.'l
|'

| "“ﬂi Hﬁﬁﬁ

“#1.,
"

i . -H' e

et R

3
iy




ha adjoining fagades of the two-floor shopping centre was kept purposefully
dank 2nd massive to contrast with the translucent middie and the adjacent |
orherm complex. An essential landmark between the Willy-Brandt-Platz and
he southern city centre of Munich is the Central building, with a free-hanging
slazs wall that can be interpreted as a metaphor for a display or projection
craen, & hologram, ar a futuristic billooard,
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Vienna, Austria

19 is located in Débling, next to the railway track. The assets of this neglectad area near Karl-
Marx-Hof were a run down supermarket, the listed but long-empty building of the Samum cig-
arette paper factory and a subway station close by, The unpramising combination did not
cliscourage Peter Lorenz, whe st cut to show that shepping malls are projects that deserve
and demand the utmost serfiousness, that zre aven a new typology within the classical archi-
tectural seenario.

Animportant item on the aganda was the revitalization of the listed Samum factory, an early
(1905} sxample of reinforced conerete structural framework. Besides baing beautiful it is the
araa's identifying landmark, and identity is what this schems s all abeut,

The height of the new buillding had to adapt to the existing structure, An aisle several floors
high both separates and joins the twe sides, which are entirely oriented towards this wide innsr
space. The architect cut *loops” cut of the floors, organic gaps between tha levals that con-
nect the floors visually, These “free” gestures am counterbalanced by a rigorously geometri-
cal ap=ning through the raaf. The single-pitch roof divided into a glass half and a half with &
reof garden on it, which is visible from the parking arsa,

Arrival or deparure by car accurs an the narthemn side, with spectacular views of the building,
standing out from its nondescript environment; the choice between the underground or above
ground parking areas is visikle frem a distanze, so people can dedide scon whare they wish to go,
The new ouilding stretchas out its wide and risty, Corten-staal qu;ade fike a stranded cocean-
liner. At the end, a round body is divided into a series of spiral ramps that lead to the varicus
parking decks. Plastic dome skylights, usually installed horzontally, have boon inserted into tha
other fagade, and a wide courtyard surrounds the fully glazed comer fagads, which is protect-
ed from excessiva sunlight by a structure of aluminum blingds; LED lights transform the 22 x 7.5
matar surface into a giant advertising scroen.

The plan goes far beyond the building itself, to envisage its effect upon the public space
around it, using the inner garden as an added asset for the Viennese public and well aware of
the fact that the Karl-Mars-Hof apartment building, by Karl Ehn, is on any architestural tourist's
route, & route which shauld include Q19 as well.

The lovingly restored Samum-Fabrik functions as a significant sidewall to the Kreilolatz. The
edge between new and old was skillfully reselved and the whola composition provides a spa-
tial experience that transiorms the trivial chore of shopping into a meaningful svent, simulta-
neously shedding a positive aurs over the Karl-Mar-Hof area.

CLIENT:

DHP Immokilizn GesmieH
ARCHITECTS!

Fetar Loranz

DIEsIGH TEAM:

Martin Franzmair,

Andrsas Falbesoner, Andre
Mikula, Reland Schweiger
Peter Larchar, Karnin Laitnes
Paul Burgstaller, Marcal
Kidderitzsch, Staphanie v
Krempelhuber

COST;

S1.000.000 £
PHOTOGRARHE!

Pia Odorizzi
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An aisle several floors high both separates and joing the two
sides, which are entirely oriented towards this wide inner
space, The architzct cut ‘loops’ out of the floors, organie
gaps between the levels that connect the floors visually, These
“free’ oestures are counternzlanced oy & rgorcusly geomeat-
rical epaning through the reot. The single-pitch roof divided
into @ glass half and a hall with a rocf garden on it, which is
visiole from the parking area,
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Shopping center at Halle

Halle, Germany

Halle-MNeustadt is one of the veny rame cxamples in which a large format contempaorary urban
planning project is not only approved but actually realized as well, The installation that HEY
have matenalized here invelves coharently connecting a thrae-star haotel, a business complax

with offices, a shapping mall, and fiva apartment blocks, rine floors high each. The exsting
ouildings, inherited out of the Eastern Germany days, were barely interferad with. In fact, it
was only certain fragmente of the nat-all-that-bad composition that were semewhat modified
and to & certain degree consolidated,

The newly implementad city canter is locatad between the "Magistrale" railroad line and an
access road for the housing estatas. It was cared out upon the existing green fields, integrat-
ing the architecture into them, Even the high-rise apartment blocks, whick describe a semi-cir-
cle around this Eastern German "curin”, have only become visikle and meaningful gince the
naw city plan has been doveloped: the retail space of 2 twa floor high shapping mall that used
to end in a ne-man's land, now connects the new cily cenler to the offlice bullding and the
hotel that HEV have in reserva. The apartment buildings constitute the visual exteror image
of this extensive urban redevelopment plan.

CLIEMT:

WTG Grundstlicksgasallschft
Halle-Meustadt mbH
AECHITECTS:

Hermann & Yalantinyg et
Associes

PROJECT ARCHITECT

Axel Chnstrmann
ASEETANTS!

Mario Reinert, GG Kirchnan
Klaus Appelt, Thorsten
Knedel

Cost

24000000 €

PHOTSGRARHS:

Maonika Mikelic / Arur
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Jourdan & § City Point
Muller

+
Benjamin

Jourdan B Kassel, Germany

+
ECE

| ‘City-Paint Kassel' is a new shopping center that expects to bacame tha shopping magnet in CLENT:
downtown Kassel, with recognizad chains, speciality shops, restaurants and cafeterias distrib- TARUS Betailigungs - Gmbl-
I uted throughout a retal space of ahout 20,000 sgm. & Co,
Situated on one of the most significant squares in the heart of the town's padestrian area, vis- ECE Projektmanagment
ble from a distance, the establishment's need for visuzl presence has harmonized with the GmbH & Co
urban requirament for overall architectural integration into a historical contest, ARCHITECTS:
The round cormers of the building emerge anto the Kénigsplatz, framed by the streets that dechem Jourdzn, Bemhard
radiate out of the squars, The fagade's comices echo the datails of the existing buildings near- tdiiller, and Benjarmin Jourdar
by The concave curve of the surrounding arcace makes a flowing imprassion, further demate- with Claus-Fatar Koller, Holga
rialized by the glass clad curtain walls abovs, into which an cutdoor terrace has bean insarted, Kostrmann in callaboration wis
for the restaurant and cafeteriz clients (o onjoy the open yat remain sheltered, ECE [lost Hering, Klaus M.
1 The cladding, designed by Pral. Thomas Bayrle of the Frankfurt schaol of finz arts, consists of Heffmann, Steffen Buchholz,
over 350 shaets of glass with silk screened motits of fractal patterns, using images ralated to Anna Lippmann, Dragan
: the city of Kassel. Curvad sheets wers used for the reunded corners, sa the suface reads like Markovic & Enno Schimackar)
| single membrane shimmering over the whits concrate wall. Marying light conditions and visu- LigsTring DESIGH:;
al interference between the twe layers and the reflacted environment create a meiré alfect in Bamenbach Lichilabor GmbH
which individual idantity and global market anonymity blend. An impression of autonomaous Facane DEsigr:
glowing emerges at night, by means of 2 lighting system concealed in the anchoring system Institut fiir Fassadentachnik
Light intensity vanes gently but unceasingly, transtorming the building's velume inte time. K0 Schott,
The 1.6m high by 3.33m wide sheets of glass are supported on a 35mm dean metal grid Michael Lange, Beratendear
anchored upon the fagade. This structure also concaals the fagade's lighting system, LED lights Ingeniaur VB
projected onte the backing wall. After caraful ass=ssment of the surrounding light intensity, a PHOTOGRARHS,
combination of white light and warm light were carefully combined (colar temperature approx Raland Halme / A
37C0K) 1o bland harmeniously inle its architectural context.
545 LEC-units, approx, 3.3 m long, ware installed. & configurable computer program produces
the light intansities that wash over the fagade in endlesgly changing waves and rhythims, sub-

ty avaiding the kitschy look. The Logos of the individual shops in the centar are presentad in
a single strip that reads clearly without breaking up the overall effect,

The fagade is complatad by a lightweight screen thal projects outward, supported by a \-
shaped structure of stainless steel angle irons,

The interior spaces ars distibuted arcund the central atrium that allows natural light from a
shallow glass dome to reach the first basament floor, welcoming vistors caming in frem the
underground parking facility or from the strast with 2 view of the huge leaf shaped spacs, criss-
crossed in all dirsctions by escalator shalts, ereating a dynamic invitation to the future.
Despite the dome’s moderate effect on the skyline, it functions as an effective landmark in
the district.
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Sitwated on one of tha mest significant squares in the heart
the town's pedestrian arca, visible from a distance, the estz
lishment's need for visual presence has harmonizad with ¢
urban requirement for overall architectural integration inte
historical context. The round corners of the building emer
onto the Kinigsplatz, framed by the strests that radiate out
the square. The concave curve of the surrounding arcas
makas 2 flowing impression, further dematarialized by t
glass clad eurtain walls abave, into which an outdoor terra
has been inserted, for the restaurant and cafetera clients
enjoy the open yet remain sheltonod,




Elevation Kinigsplat

Elevation Xénigsstrasae
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The cladding, desigred by Prof. Thamas Bayrle of the Franklurt schoal of fine
arts, cansists of over 550 sheets of glass with sitk screened motifs of fractal pat-
@imne, using imanges related to the city of Kassel, Curved sheats weare used for
he raunded corners, sa the surface reads ke single mambrans shimmering
swer the white concrete wall. Varying light conditions and visual interference
hetween the twe layers and the reflectad environmen: create a moirg effect in
which indiviclual idantity and global markst ananymity blend.









The interior spacas are distributed around the central atrium that allows nat
=

ral light from a shallow glass dome to reach tha first basemant flocs, welzar
ing visitars coming in from the underground parking facility or from the stra
with a view of the huge leaf shaped space, criss-crossed in all directions |
escalator shafts, creating a dynamic invitation o the future.
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ECE || City Arkaden
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Wuppertal, Germany

City-Arkaden is & new retall space in the German city of Wuppertal, the rounded forms and
oval-shaped atrium of which set the accent on a different set of architectural valuas o those
previcusly characteristic of an otherwise discrate urban context of ahout 370,000 inhabitants.
The site is very wall locatad in the center of the Elbareld distict, immediately next to the
pedestrian arez. Easy to reach by car it is no less easy to get to by any of the main public trans-
port facilities {trams, trains or buses) which all have a stop within the immediate vieinity, Dis
Arcace cansists of two fourfloor buildings with a conrecting bridge batwesn them. The rosult
is a diversified space in which a variety of activities and products will gain, enhancad by an
exciting formal compasition. The agresable atmosphere provides a perfact opportunity for vis-
itars to strall withoul any fimed objective, shopping and enjoying an the way, letting the show
capture thair attention.

The establishment contains a wide variety of business types adding up to over 85 independ-
ant shops that lease a part of the building. The shops include a supermarket, o textile
retailers, a computer games and electronic entertainmants specialist, a beokstare and 2 gaur
met delicatessen.

Besiclas the over 4000 parking spaces that are available in the surrounding area, City-firkaden
has its own parking facility with room for 450 private vehicles. At the customer servica desk
one can find out all about the free KidCars and buggies, whealchairs, the umbrella-loan sen-
ice, wrapping service and phonss, ECE has been successfully developing the concept of Expe-
fience Shopping for over ten years. On average, their various shops are visited daily by about
20,000 or 30,000 people. The communicative and innovative display methods implemented
by all the partners that partake of the venture is guarantead by the highly trained specialized
personnal as well as each centar's specific floar manager, to enhance the endless varisty of
products available.

Top quality and even precious materials, unusual architecture and absolute customer leador-
ship are the secret to magnetizing and metivating the clients; a secret contained in tha com-
nany's motte: bright, safe, clean and friendly.

CLIENT:

City-frkaden Wuppartal K
ARCHITECTS:

ECE Projektmanagmant Gir
Jost Hering,

klaus Martin Hoffmanr
PROJECT ARCHITECTS:

Andres Venghaus,

Watinias Peglan
PHOTOGRATHE:

Foland Halbe  Artue
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Altmarkt Galerie

Dresden, Germany

In Dresden, the capital of the ragion of Saxony, the Altmarkt-Galerie is the latest shopping

atwraction in the canter of the ity In the histarical heart of the city, with pedestrian areas like
Prager Strasse and heritags buildings fram the days of the lords and kings of Saxony, the Al-
markt {ald market) is an invitation to relax and stroll, letting your curiosity guide you, The com-
plex conlaing approximately 26,000 sqm of retail space on four floors, with over 100 specialty
sheps, including a computer gamea specialist, a textile materals shop, fashion boutiques,
sports materials experts, a bookshop and & consumer goods store; another 2,000 sqm are
dedicated to gervices and gourmet foods, plus aporoximataly 5.000 sgm of flexibly availabla
offices and work zpaces. The comples is casy to reach by private or public transport, it has
ample parking space and provices all the facilitias, such as lockars, wheel chairs, dizper chang-
ing rooms or baby-buggiss,

The complex has adapted a minimalistic exterior, Lo set off the historcal buildings arcund it
rather than dominate them. Formally, the camposition consists of blank rectangular volumes
of various heights and widths, presenting the open space with stene-clad fagades. Thase sur-
faces are pierced by rectangular glazed cpenings of varying dimensions, creating an interest-
ing visual counterpoint of volumes and vaids, symmetry and variation. An entirely glazed
volume, inserted through the middle, creates an airy link of public space betwean the two
sidas of the building. This glass valume continues beyand, farming a translucent bridge across
the square, connecting the histoncal and the contemperary structuras, Bzing located in the
ppublic heart of the city, public space is what this commercial venture is all about, adding shel-
terad outdoor areas and cafeterias, or entirely indoor spaces to the existing main square. Excit-
ing, Innovative structures that serve perfectly understandable functions in the most raticnal
wedly, crale a context in which beauty and purpose, nacessity and pleasure meet, within a cars-
fully orchestrated combination of stone, glass, steel, light and skill,

CLIEMT:

ECE Projekimanagment
GmbH & Co

ARCHITECTS,

ECE Frojektrmanagment Gmiz
Jost Herineg, Warner Hesar,
LIl Hildner, Maries Lanizsch,
Ridigar Sall, Axal Thaisinger,
with Prof. Schomers and
Scnurmann

PHOTOGRAPHS:

Rolard Halbe & fstur
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ECE
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Phoenix Center

Hamburg, Germany

The Fhoanix Center in Hamburg-Harburg is an cutstanding architectural achisvement.

With its entirely glazed external fzcade, the Phosnix-Centar is 2 contemporary welcoms-gats
o the centre of Harburg, The centrally situated shopping mall is a magnet that draws on the
shoppars of the neighboring district, which has approximately 562,000 inhzbitants, Tha shop-
ping center's threa light-fleoded mall levels of shops, cafes and restavrants generate new and
attractive stimuli. The anchors include Madia-Markt, Karstact-Sport and the fashion stores Sinn
Leffars, CRA and H&M as well as a Minimal food. Harburg is cne of the maost dynamic districts
within the naticeably affluent and shopping orented Hamburg metrapslitan area. The loca-
tion on which the Phoenix Canter praject has bean realized is at an equal distance batween
tha Railway Station and urban center's pedestrian area.

The bullding has some 26.500 sam rented sut to about 110 private retail antarprises, mostly
specialists in specific business sectors such a5 computer and media games, fashion, spors
avcessores, boutiques, grocenes, a fresh produce market, a specialty delicatessan and other
servicas. Office space can also be rented, gither the full 2400 sqm set aside for this purposs,
or a flexibly segregated porticn thereof. The availability of sufficient parking space to accem-
modate 1,400 vehicles makes 2 visit to the Phoenix Center a singularly relaxing urban experi-

ance... and providing an experience is what the pramoters fram ECE are trigd experts al.

CLUENT

BE&L Imrmchilien &5,
Deutche EuroShep AG, E
ARCHITECTS;

ECE Prajekimanagment G
Jost Haring, Klaus M, Hoffrm
Martin Echtermkamp,
Eurice Jerpe, Matthias Pe
FAGanE;

Bige + Lindem Archiakiz
PHOTCGRAPHS:

Klaws Frahm £ Artur
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Eastgate Berlin

Berlin, Germany

Fram the exterior a combination of stesl and glass gives the building a contemparary look

combined with an industrial undertane. An massive architectural sheet, clad in shining corru-
gated metal, enfolds the building, sandwiching it within a sculpturally shaped, red-trimmed
wave, enhancing the bulding's visinility from a distance; in fact, making it impossible 1o
ignarg. The interior spaces are gererously dimensicned, flowing into each other easily and
clearly, unlike the clutter often associzted to retail architecturs.

The Eastgate opened on September 28th 2005, with a total retall space of approximately
32,000 sgm on three levels and an additional 3,000 sqm earmarked for restaurante/calés and
service cutlats.

Approsimately 150 shops make Eastgate one of the largest and meost striking shopping and
axperence venues in Berlin and anywhere in castern Garmany, The complex offers an attrac-
tive and cosmopolitan range of goods and senvices, with a strong focus on fashion, guaranteed
by the presence of Peek & Cloppanburg, H&M and C&A, as well a5 numerous leading label
shops. Alangside the specialties and delicacies in the grocery mall and the gourmet foods spe-
cialty section, o wide range of food products is also available at a Metto discount stare and a
Minimal Food suparmarket. The excuses visitars have for coming to this facility are toppad off
by a large Thalia bockstore, a Douglas perdfume shop and a consumer electronics market.
Added to the four luminous rotundas, a total 1,800 metars of display windows, boulevard
cafes, restaurants, fountains and aguatic installations, the "show Plaza" with an open-air stage
b host evants and sports activities tops an already impressive list of itsms that contribute o
the relaxed-yet-axciting atmaosphers of this social and commarcial vanue,

ARCHITECTS:

CE Projektmanagmeant G
FroToGRARHS:
Eoland Halbe / Artur
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Logrono, Spain

The Bercec Retaill Centre is 2 41,243 sgqm retall center built on the Rio Lomo site just outside
the city center of Logrofio, the capital of the La Rioja region, in Spain. s the aroject is locat-
&d in the vicinity of the city's main access roundabout, the building was planned as a signa-
ture icon for the entrance to Legrofio. The metallic dome aver the commercial area serves the
dual purpose of providing a uniqua interior retail experiance for tha two-floar commercial
structure anc making a strang urban statement regarding the ciny.

The complax is divided in three different buildings: & Hypsrmarket, the Commercial area
shared by diffarent indepandent shops, and the Restaurants and catering buildings. The cen-
ter has two main entrances: the first entrance is pedestrian-criented, faces Lo the north, and is
located between the Hypermarket and the Commercial area and responds to the general
needs of daytime and commercial activity,. The other was designed to samve nighttims and
leisure purposes; it is situated on the southem side of the praject, in the plaza batweaen the
Commercial and the Restaurant building. Design features include a curtain wall at the scuth
entrance, which allows the user to experience the huge screen projections on the innar walls
of the main mall. Twe laser beams shot from the dome projectors make the building visibls
from any part of tha city, increasing the effective presenca of the building in the La &ioja land-
szape. In addition to the numearous awards RTKL has roceived for the design of this facility, it
earned the “Shopping Centre Award 2004 at MIPIM 2004,

CLIENT;

MG Real Estate
ARCHITECTURE AN IASTER
PLANMING:

RTKL

PHOTOGRARHS:

Dizvid Whitcomb






210




O T N s L : i
G - S N g

211



212




LY 4 )

) A & 4

W AN

#/ W

i

(| \Ih_ul..._? -'_\‘;:-\.-I il

¥, |'|:‘1|'II':II,.,\_Q.¢' '-,'S"- &
A,

L

N 7777
. # %'/# A m

E %,

gk .“r%‘\“h\‘ b

-y

J

7,

77/

(/

g1 AERT i

,__q._.__:_..h.__q_._

é

7/,

"y q.ﬁ.,w i \ h
VL e
R\
;_*_ J A %‘tj% ,_d,ﬁ.& |

" N ro

iy "_h__r__.__\..........,

m‘@'







"'|h|.fé":-j
‘|.|||. U

I|I
|I||||"||I| '-.
[ jil

l;.,,ié;"':.""
n".llll':'ull"\

'|1|

I||1-\"||l||]|ll' ] |lI ”

\'!
.

|'| |||







AT

|
sty ] et




RTKL

218

El Boulevard

Vitoria, Spain

The El Boulsvard retail center is lecated in the city of Vitoria, in the norh of Spain. This proj-
ect concerns a 125,000 sgm devalopment built within the existing structure of an old steel fac-
tory called Sidenor. The design team took special care to not only create an exciting retail

devalopment but to also provide a logical, well-integrated and accessibla expansion of the
city. The project’s master plan aimed to divide the development into three dillerent sectors:
the retall cantre, the hypermarket and the retail warehouses and storags areas.

Today, the building serves as a landmark for the city of Vitoria. With its urban and pedestrian
quality, it provides a convenient and easily ravigable center for pedestians, The retail cantar
has three levels of commercial space thal gravitate around the centrally placed hypermarket
and a 7,000 sgm cinema on the secand floor This retail and entertainment venturs was award-
ed first prize in the Large Shopping Centers category, during the Spanish Shopping Centers
Cenfarence that was held in Sevilla in Octeler 2004,

CLENT:

IMG Real Estate
Development, 5. L
ARCHITECTURE AMD WMASTER
PLAMMING;

RTEL

PHOTCGRAPHS:

David Whitcomb
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de Meuron
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Funf Hofe

Munich, Germany

Mare than any ather Garman city, Munich has cultivated a classical and elassicist tradition,
which accounts for the city's expansive lalianate ain The buildings erected afier the war
around tha city black of Theatinarstralie / Kardinal-Faulhaber5tralie are also faithiul o this rel-

ativaly conservative spirit.

The project submitted in 1994 was kased on the demolition of most of the buildings, as spec-
ified by the competition at that tims, whilz in the newly initiated project of 1997 and 1998,
mast of the buildings and facades along the street have beon preserved, What initially
appearad 1o be a disadvantage, proved a stroke of good luck. Instead of having to contend
with the facades of the histarical neighbaurhood, intervention in an existing structure mads it
possible to create unexpectadly exctic spaces. The buildings acguire velume and shape by
being placed like fillers around the spaces cut out of the interior of tha block,

The rasult is an entirely new complex, a saquance of eourts varying in size and shape with
shops, restaurants and cafés, On one hand, the concept for the "Five Courts” may be seen as
a contemporary complement to the histoncal couns of the Sesidence, and on the other, as a
Eurcpean response to Amarican shopping malls,

The project is a puzzle assembled out of a number of different building blocks or pieces. But
these blocks are not buildings; they are courts and arcades or passages which establish a naw
order, The shapas of the buildings act lika fillars in the spaces cut out of the interior of the block.
Circulation through the Five Counts is defined frem east 1o weast by the Perusahof and the Pran-
nerpassage, from north to south by the Viscardihad, the Salvatorpassage and the Maffaibef.
When you walk inta the Block fram Theatinarstralle, you first enter the Perusahof, a reflecting
glass vessel: glass walls of large-format windows, 2 glass ceiling and above it a narrow glass
court that visually connects visitors to the Kunsthalle with people walking through the arcade.
When you leave the block aoing south, you move from the Sabvatorpassage into the Maffei-
hof, & large rectangular court with a slightly projecting fagade above the mezzaning. The Maf-
faihof, & product of Studic lvano Giznola, architectural offices in Ticine, and eriginally
designed as an independent project of the Vercinsbank, dovetailed from the start with the
urban concept developad by Herzog & de Mauron.

The eantarpiece of the complex, the Salvatorpassaga, 15 a glass-gnclosed interdar space, 19
metars in length, 10 meters wide and 14 meters high, A grid suspended under the ceiling like
a canopy will accommodate Tita Giese's selaction of vines and climbing plants, forming a
hanging garden up 1 10 meters high. From the Salvatorpassage, the path leads in the direc-
tion of Odeansplatz via the Viscardihod, a pentagenal courtyard with a grey finish, rounded
corners and spaciously vaulted upper and lower edges; it rests like a large vessel above the
shopping level. The windows, seme flush with the fagade, others protruding, add to the plas-
ticity of the whels,

CLIENT:

Filnf Hafe GrmbH & Ca, KG,
reprasentad by:

HVE Irnmabilien AG
FarTtERS: Jacques Herzog,
Piarre e Meuran

FROFECT ARCHITECTS: Robert
Hasl {Associate), Tim Hupe
FrouecT Tean: Sazcha Armold,
Kenstanze Beelitz, Andrea
Barnhard, Ralf Barninger, Silvi
Bavar, Jean-Claude Cadalbars
Enrica Farmicci, Agnas Forstes
Eric Frisch, Martin Frahlich,
Suganne Kleinlain, Susanna
Knopp, Milena Kondolarska,
Fatharing Rovarbasic, Martin
Krapp, Jan Kurz, Julia
Lingenfalder, Diatrich
Lohmann, Ursula hiller
Fakian Oche, Matthias Paktoro
Jan Frederik Peters, Hainer
Reimers, Peter Rainhardt;
[Daniel Eeisch, Christoph
Rattinger, Flarian
Sehrnidhubzer, Christian
Schiihle, Karinna Thislam,
harkus Wassmer
COLLABORATIONS:

Rémy Zaugg: calours and
texts on walls and floars,
nean letters in pubiic
pEssRges, signage

Thaomas Rull: photographic
fioor panels in the passages
Cllatur Eliasson: hanging
sphere in Viscardifol
HHOTOGRAPHS

Christian Richtars
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Lapnscare DESGH:
Hanging Garclan: Tita Giaza
with Herzog & de Meuron
Technical Planning and
Realisation;: Hasring
Courtyards: Burgar
Landschaftzarchitektan
(IEMFRAL LIRRAN CONCERT:
Herzog & de Meuron
Part 1, 2 4: Herrog & de
euron
Part 3, 5: Hilrmar & Sattlar
Fart é; Dbermeyer Planan +
Barateny
taffethal: Studio Giznala
COMSTRUCTION ManaGEnEn
Cronauer Baratung Planung
STRUCTURAL/ELECTRICAL
EmcinzerinG: Sharmayear
Planan + Baraten
HYALC EnGiMEERIMG: Kuann
Bauer Parner
Faceos: Mammart & Partner
LiHmng: Peter Andras
AcolsTics: Mahler & Fartner
FIRE PrOTECTICN: Karskan +
Kirchner
CONSTRUCTION COST
140000000 £
GRoss FLooR AREa:
840,000 saft (75000 sgmt)
ProUECT PHAsES:
1994 Competiticn
1995 Project
19946 Start Mew Project
1995 Start Realization
/2001 Opening Fhase 1
06/2001 Cpening of the Hypo
Culwrs Foundation Exhibition
Hatl
(032003 Completion
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First flocr

Third floar AN p Roof plan

Faurth floor Basement
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Section &

Section C

e P o T Thasrmrinai

From Kardinal-Faulhabor-Stralle, the Prannerpassage leads
inte the interior of the Five Courts! when you pass through
ong of the two small openings in the Meo-Baroque Stadt
palais, you enter a vaulted space with glass sequins sst into
the plastersd walls and the vaulting, which glisten in the
abliqua light. Four fingers move, as if into & glove, towards the
existing cpenings of the fagade, allowing pedestrians and
light inte the passage.
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